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Executive Summary

T

_ AAhl®

The Arts and Creative sector is a valuable part of
economies in liveable cities, and Greater Melbourne is
no exception. In addition to the intrinsic value, it
contributes to economic, social and community
development and is a key part of nation-building for our
cities and towns.

Local government has a recognised role in supporting
arts and creative activity in the community, especially in
inner metropolitan areas such as Maribyrnong.

This report summarises the economic and social value
of the Arts and Creative sector in the City of
Maribyrnong.

There are 1,451 jobs in Maribyrnong'’s Arts and Creative
sector, which is 3.8% of the City's total. The sector’s
total (direct and indirect) contribution to GRP is $297.8
million, or 5.4% of the City's GRP; with Council and
Victoria University directly contributing around 2% of
this ($2.61 million). This makes the sector Maribyrnong's
7t largest by GRP.

The largest component of activity is in design, which
employs 344 people and generates $63m in GRP.

There are also other economic benefits that are not
easily monetised. They include: the impact on
gentrification and urban revitalisation; retail strip
renewal; improved visitor brand value; health and
wellbeing benefits which reduce public health
expenditure; and the economic benefits of clustering.

Social values include a strong existence value
surrounding arts and creative activity in Maribyrnong
(existence value is described as the satisfaction derived
from ‘just knowing it is there’); improved social inclusion
and mental wellbeing, particularly for those at risk of
isolation, such as the elderly, asylum seekers and
refugees; improved perceptions of safety; improved
personal, neighbourhood and cultural pride; and fewer
anti-social behaviours.
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Analysis of social media data shows that arts and creative activity attracts visitors
from throughout the metropolitan area, but particularly the cities of Melbourne,

Port Phillip and Stonnington.

Economic and Social Value of the Arts and Creative Sector | City of Maribyrnong | i



Contents Page

1.0 INTrOAUCTION Lttt 1
1.1 Creating thriving communities, liveable cities and sustaining a nation through the
ArtS aNd CreatiVe SECLON ..ottt 1
1.2 The limitations on quantifying a public good ..........ccccoiiiiiiiii 1
1.3 The scope Of the SECION ....iviiiiicecceeeeeeeeeeeeeee e 2

2.0 ECONOMIC VAIUBS ...oiiiiieie e 3
2.1 AN oVerview Of the SECTON ....ciiiiiiicicce e 3
2.2 ThE WOTKIOICE ..o 4
2.3 Artist and media professional residents ...........c..cooveovioiiiieieeceeeeeeeeee e 6
2.4 Arts and creative bUSINESSES. ......oiuiiiiiiiii 8
2.5 AIMost $300M N GRP....oioiiiiiiiiieeeeee e 9
2.6 Council CONtBDULION . ....iiiiiiii e 12
2.7 Other economic benefits ........ccocooiiiiiiiiiie e 12

3.0 S0CIAl BENETIS .ouiiiiiiiciie e 14
3.1 Social benefits flow beyond Maribyrnong..........cocooiiiiiiiii, 14
3.2 What WOrKS DEST? ..ot 16
3.3 Reaching out to at-risk or excluded communities ...........cc.cocooiiiiiiiiicie, 17
3.4 Revitalising neighbourhood, and cultural pride...........cocooiiii, 17
3.5  Reducing anti-social behaviour and promoting the perception of safety ............. 18
3.6 Job opportunities and self-fulfilment for the individual .............c.ccooooiiiiie, 18
3.7  The value that comes from knowing it's there ...........ccocooevieiiiiiiiiicce, 18

A0 REEIENCES oot 19

50  Appendix 1 Economic and Social Research Method ............cccccooviiiiiiiiicic, 20

WIS

Economic and Social Value of the Arts and Creative Sector | City of Maribyrmong | ii



Figures Page

Figure 1: Arts and Creative Sector Headline Indicators............cocooiiiiiiiiiiiic 3
Figure 2: GRP by Industry (Maribyrnong, 2015) ........ooiiiiiiiiieeeeeeeeee e 4
Figure 3: Arts and Creative Subsectors by Employment (Maribyrnong and Australia, 2015) 5
Figure 4: Artist and Media Professionals Profile by Occupation, 2015.........cccooiveiiniiiie. 6
Figure 5: Age Profile of Artists and Media Professional, Maribyrnong 2011..........ccccooovnne. 7
Figure 6: Income Profile of Artists and Media Professionals, Maribyrnong, 2011 ................. 7
Figure 7: Maribyrnong Artist and Media Professional Profile Place of Work, 2011 ................ 8
Figure 8: Arts and Creative Subsector (proportion of total businesses).........c.ccccooevveiennnn. 9
Figure 9: Arts and Creative Sector GRP by Subsector ($m, 2015).......ccccooviiiiiiiiiiicee 10
Figure 10: Arts and Creative Subsector Employment & GRP Comparison............ccccceevne. 1M
Figure 11: Arts and Creative Business Clustering, Maribyrnong, 2016..........ccccooviviniinnnnn. 13
Figure 12: Place of Residence of Maribyrnong Festival Attendees ...........cccocoveioiiecnnnn. 15
Tables Page
Table 1: Impact of Council Contribution, Maribyrmong............cccooviiiiiiiie 12
Table 2: Summary of Stakeholder Engagement...........coooiviiiiiiiiiiiiicccee 16

WIS

Economic and Social Value of the Arts and Creative Sector | City of Maribyrmong | iii



1.0 Introduction

The Arts and Creative sector is part of what makes Greater Melbourne one of
the most liveable cities in the world. As well as generating intrinsic value, it
contributes to economic, social and community development, enhancing
quality of life as it drives the economy. Arts and Creative sector activity has
been demonstrated to improve community wellbeing, social capital, the built,
and even natural, environments. It is fundamental to creating a sense of place,
ensuring community cohesion, designing and implementing street
beautification projects, and helping to revitalise buildings; all objectives that
fall within the remit of local government. There are few other sectors that can
make this claim. This report summarises the economic and social value of the
Arts and Creative sector in the City of Maribyrnong, and includes Council’s
contribution to this important activity.

events we attend, to clothes and jewellery we
wear, houses we live in, books we read, apps
we play with, furniture we sit on and music we

1.1 Creating thriving
communities, liveable
cities and sustaining a
nation through the Arts

relax to. It is fundamental to the knowledge
economy that underpins Victoria, if not
Australia, and it is as important to our general
economic and social wellbeing as any major
infrastructure or public policy commitment

and Creative sector

A

The Arts and Creative sector forms part of the
knowledge economy. It employs a high
proportion of skilled workers, who transform
ideas and information into valuable goods
and services.

The sector is concentrated in inner
metropolitan areas. Here the combination of
denser urban living, diversity and character of
housing and commercial spaces, public
transport and accessibility to tertiary
institutions creates the ideal conditions for
the sector to thrive.

The range of activities, employment and
outputs from the Arts and Creative sector
extend across most aspects of our lives: from

we make.

1.2 The limitations on
quantifying a public good

As with any public good, accurately
quantifying the value of the Arts and Creative
sector is a challenging task. Firstly, there are
intangible benefits such as the existence
value of the sector' and the merit value of
attending a cultural event and "broadening
our horizons'.

Trying to then constraint the measure at a
municipal boundary makes it even more
difficult (and even more likely that we will

' For example, we are pleased that the State of Victoria owns a Titian painting, even though we may rarely, or never, see it.

L9
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